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PROFESSIONAL SUMMARY  

Content and creative media leader with nearly a decade of experience building brands and driving growth across social, print, and digital. I own 
both strategy and creative, bringing production in-house and leading cross-functional teams to turn ideas into content that grows audiences, 
deepens engagement, and drives measurable leads. Equal parts brand builder and data-driven operator, with deep expertise in short-form 
video, 360-degree campaign execution, community engagement, and visual identity. 

CORE SKILLS  

Content & Social: Social Media Strategy (Paid + Organic), Short-Form Video, Video Production & Editing, UGC, Content Calendars, Community 
Management & Engagement, Brand Storytelling & Copywriting 
Creative & Brand: Visual Identity & Brand Development, Print & Digital Ad Design, Photoshoot Production & On-Site Direction 

Campaigns & Growth: 360-Degree Campaign Execution (TV, Radio, Digital, Print), Paid Lead Generation, Landing-Page Conversion, Creative 
Testing & Optimization, Email & Lifecycle Marketing 
Leadership & Ops: Cross-Functional Team Leadership, In-House Studio Build-Out, Marketing Operations, Reputation Management, Internal 
Communications, Employer Branding 

PROFESSIONAL EXPERIENCE  

Content and Community Lead 
The Treetop ABA  |  Remote, United States  |  Current role, 7 months 

• Built and run Treetop's entire in-house creative department, replacing an outside agency and owning brand, content, and design across 
social, print, digital, web, and email with same-week turnaround. 

• Own end-to-end strategy and creative for weekly short-form video and static content across six platforms, including an autism-education 
series, and lead community engagement across reviews and reputation management, driving brand-wide audience growth. 

• Design and build paid ad creative and matching landing pages for client and recruiting lead generation, while leading employer-brand and 
retention communications, accountable for lead volume, cost per lead, and conversion. 

Creative Manager 
Window Nation  |  Fulton, MD  |  2.5 years 

• Owned strategy and creative for 360-degree national and local campaigns spanning social, print, digital, email, and broadcast. 

• Drove brand-wide engagement and growth through a full brand refresh, website relaunch, and national commercial shoot, unifying paid 
and organic social. 

• Led the creative team, vendors, and sports sponsorship activations, and directed data-driven creative testing that sharpened ad 
performance and grew reach and engagement. 

Social Media Manager 
Sunbrella Fabrics  |  Remote, United States  |  1.5 years 

• Owned cross-platform social strategy and creative for a global performance-fabric brand, driving engagement and audience growth across 
every product vertical. 

• Produced paid and organic content (Reels, GIFs, dynamic ads) and led creative testing, influencer programs, product launches, and 
consumer sampling that expanded awareness and user-generated content. 

• Led community management and partnered with divisional leads to localize content and grow performance globally. 

Digital Media Manager 
Akseizer Design Group  |  Hybrid, Alexandria, VA  |  2 years 

• Directed social, digital, and print strategy and creative for luxury home and lifestyle brands, leading full-scale campaigns and photo shoots 
for Ghost Tequila (six seasonal campaigns across social, print, and out-of-home), plus influencer gifting, branded email, and performance 
reporting that drove audience growth. 

Social Media Marketing Manager 
Ecendant Interactive  |  Dulles, VA  |  3 years 

• Owned social strategy, branding, and daily content creation across multiple client accounts, developing multi-platform campaigns and 
reporting dashboards, mentoring junior staff, and setting engagement standards that strengthened retention and grew client audiences. 

TOOLS & PLATFORMS  

Claude Code, Claude Design, Hedra; Adobe Creative Cloud (Photoshop, InDesign, Premiere Pro & Lightroom), Canva, CapCut, Figma; Meta 
Business Suite & Ads Manager, Google Workspace & Google Analytics; Mailchimp, Campaign Monitor; Later, Hootsuite, Sprout Social, 
VistaSocial; Monday, Wrike, Brandgility; Salesforce, Bazaarvoice; Shopify, WordPress, Squarespace, Wix. 

EDUCATION  

Christopher Newport University 
BA, Communications & Media Studies  |  Communications Department Assistant  |  Mariner's Museum Marketing Internship 


